
2012-2013  
MARKETING 
APPROACH 
  
FUELING THE MOMENTUM 



• Strengthen the Brand 

• Integration 

• Content  In Context 

• Take Personal Approach 

• Increasing First-time Visitation  

• Fuel Advocacy through  

 Past Visitors  

• Create Industry Value by Doing   

 What They Cannot Do For Itself 

• Innovation 

2012-2013 Core Strategies 



• Create integrated county-wide branded programs, platforms 
and co-operative opportunities 

• Grow brand loyalty via social and emerging media 

• Work with area airports to support new air service 

• Provide  tourism information and county-wide research  

• Provide industry  leadership, support, education  and 
professional development  

• Protect and preserve our area’s vital tourism assets  

• Serve as your link during a time of crisis 

• Communicate the value of tourism for Pinellas County to 
government, business and community leaders 

Do What The Industry  
Can’t Do On Its Own 



INNOVATION 
FUELS NEW 
PROGRAMS 



Chicago: Union Station Domination 



Chicago: Union Station Domination 



New York City: Branded “S” Train 
Times Square to Grand Central  



New York City: Branded “S” Train 
Times Square to Grand Central  



Manhattan: In-Train Advertising 



Manhattan: Subway Billboards 



Manhattan: Urban Panels 



New York Suburb: Commuter Trains 



Manhattan Urban Panels 

 



Manhattan: Double-Decker Buses 



MEDIA IMPRESSIONS 

459,213,000  



BVK:  
PROMOTIONS, 
MARKETING AND 
AD CAMPAIGNS 



Emeril’s Florida 



1-800-ASK GARY Amphitheater: 
The Beach Deck 



MILES MEDIA: 
TECH VENDOR, 
WEBSITE, 
MOBILE, DIGITAL 













NEW  DESTINATION 
TOOLS 



 
 
 

INSPIRATION 
Visitor Guide 

PLANNING 
Web 

IN-MARKET 
Mobile 

REMINISCING 
Facebook 

Vacation Cycle 



DAWN OF A  
NEW ERA IN 
DESTINATION 
PUBLICATIONS 



 



 



 

Attract domestic and international 

visitors to our sandy white beaches, 

crystal blue shores and family-friendly 

entertainment districts. 



 

13,784,900  

VISITORS  

$3,657,003,300  

EXPENDITURES 



 

January 2013 
 

275,000 magazines 
 



 



 

• FNAME – 2010, 2011, 2012, best cover design, best section 
 
• Society of News Design – honored for photography,     

   magazine design, and overall magazine presentation  
 
• Society of Publication Design – best cover design 
 
• National Press Photography Association – honored 

   for photography 

 

The award-winning writers and designers of 

the Tampa Bay Times and Bay magazine 



 
Dedicated sales team  

led by Kelly Spamer, 

National/Majors Advertising 

Manager  
 
Deadline: November 30 

Rates: Unchanged 



 





THANK YOU! 


