
Population Movements 

The Power of Where and When 



Company Overview 

•

•
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WiSE Platform Privacy Protection 

•

•

•

•

•

Privacy Steps 



AirSage WiSE Platform 



How is each location handled? 



Example: Accuracy 



Understanding Activity Patterns 

–

–

–

•

•

•

•
–



Activity Density – Nassau County 
% of devices with  Income > $100K 



Activity Density – Nassau County 
% of devices with  Income < $35K 



Bridge Crossing: Niceville, FL 



Niceville, FL: Results 



Niceville, FL: Trip Characteristics 

Time of Day Distribution (Hourly) 

 



Population Analytics  



Trip-Based Products 
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TRIP MATRIX 



Case Study: Moore County, NC 

•

–

–

•

•



Moore County HOME Locations 



Moore County WORK Locations 



OD Flows 

Flows into Groupings of TAZ’s 

•

•

•

•

•



US1 Aberdeen Corridor ODs 



• INSERT CORRIDOR MAP FROM RHETT 



County to County Flows 
(Through Trips) 



SELECT ZONE ANALYSIS 



Trip-Based Products 
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Select Zone – Park and Ride 



Sacramento Kings Study 



Select Zone: Sacramento Kings 

• New Arena is moving to a more densely 
populated urban area with year-round 
attractions. 

 

• California law required an Environmental 
Impact Report.   

 

• Comprehensive traffic and transportation 
planning was critical.  



Sleep Train Arena: Inbound Trips 



Sleep Train Arena: Outbound Trips 



AirSage Economic Impact 

Final Four NCAA Basketball Tournament 

April 5th to April 7th, 2014 



Location and Schedule 
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Overall Regional Activity Density (April 5th) 



April 4th Stadium Area Activity 



April 5th Stadium Area Activity 



April 7th Stadium Area Activity 



Weekly Stadium Area Activity 



Key Questions  

–

–

–

–



National Home Locations (Apr 5) 

Home location by state for devices seen in 
the stadium during both games on April 5th 



Top Contributing States 

State Proportion 

Texas 24.9% 

Wisconsin 6.7% 

Florida 6.1% 

New York 5.9% 

Kentucky 5.5% 

California 4.8% 

Connecticut 4.5% 

Illinois 3.2% 

Ohio 2.5% 

Tennessee 2.2% 

New jersey 2.2% 

State Proportion 

Georgia 2.2% 

North Carolina 1.9% 

Virginia 1.9% 

Pennsylvania 1.9% 

Colorado 1.8% 

Indiana 1.7% 

Massachusetts 1.7% 

Arizona 1.6% 

Michigan 1.5% 

Kansas 1.1% 

South Carolina 1.1% 



National Home Locations (Apr 7) 

Home location by state for devices seen in the 
stadium during Championship game on April 7th 



Top Contributing States 

State Proportion 

Texas 28.8% 

Kentucky 7.2% 

Connecticut 6.6% 

New York 5.4% 

California 4.9% 

Florida 3.6% 

Wisconsin 2.9% 

Illinois 2.5% 

Ohio 2.4% 

Tennessee 2.3% 

Georgia 2.2% 

State Proportion 

New Jersey 2.1% 

Massachusetts 1.8% 

North Carolina 1.8% 

Pennsylvania 1.7% 

Colorado 1.7% 

Virginia 1.6% 

Indiana 1.6% 

Arizona 1.5% 

Kansas 1.4% 

Michigan 1.2% 

South Carolina 1.1% 



Home Location Report (April 5th  vs 

April 7th) 



Catchment Analysis 

 

• Latitude and Longitude for node 

of interest 

• Radius  

 

 

• Who is visiting Piedmont Park? 

Home Location 

Work Location 

Demographics 

• How often are they visiting? 

• How much time are they spending 

there? Spending the entire day? 

Passing through? 

 





Sample of Data Format 



Pricing 



Home-Work Matrix 


